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WIRAT DO W DO?

We provide fantastic platforms for the members of our business
community to connect with each other and grow their profile.

AOW DO Wig DO [T?

We connect members that share our beliefs at inspirational face

to face events and through digital introductions. We help to raise
their profile through our content rich welbsite, high quality digital
Magazine, superbly produced webinars & videos and our growing
social media presence.

WIRY DO Wie DO [T?

Time is precious and there are never enough hours to focus on
growing our businesses. So, B4 has created a community of

businesses and people that just want to do a good job, not waste
your time or make decisions you'll live to regret.

B4 members make business enjoyable, accessible and help your
business grow.

“B4 have enabled us to connect effectively with the local business community in Oxfordshire and are a key part of our business development activity.”

SARAH FOSTER, MANAGING PARTNER, FREETHS
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THE AUDIENCE

68% Business Owners and Senior Management
46.1 / 53.9% Female / Male

064.56% aged 25-55

Average earnings £32,000

WEBSITE

85,738 monthly pageviews

4,633 monthly unigue visitors

37.5% / 42.3% Organic / Direct Traffic
Average news item views 359
Average article views 468

NEWSLETTER

= 8,125 subscribers
= 12.8% open rate
= 11.1% click-through rate

SOCIAL

= 27,360 Twitter followers
= 7,759 Linkedin followers

Figures accurate as of Autumn 2021
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DEVICES

THE AUDIENCIE

B4 website and social media content provides our audience with the latest business news 26_5%
across a wide range of sectors and geographical areas. Content includes news releases, Mobile
articles, podcasts and videos recorded by B4 on B4TV.

AGE & GENDER

Of all users

4 o

8.47% 65+ 31.12% 25-34 S— —

GEOGRAPHY

Of all users

10.79% 55-64

72.5%

Oxfordshire

19.92%

16.80% 45-54
16.18% 18-24 \

46.17 53.9%

Female Male

\

. 16.64% 35-44

LIFESTYLE

BUSINESS NEEDS

43.25%

Business / Financial services

31.87%

Recruitment / Employment

14.88%

Property

PERSONAL INTERESTS

1. Wellness & Fitness Buffs
2. Shoppers
3. Travel
4. News & Politics
5. Green Living
6. Movies
/. Sports

Figures accurate as of Autumn 2021

“B4 have been a huge support for Oxford Business Park with editorial, video and engagement with the wider business community in Oxfordshire.”

DAN WILLIAMS, DEVELOPMENT DIRECTOR, OXFORD BUSINESS PARK

B4-BUSINESS.COWM



IRRVANGI I CHERRIEVAE|

With over 175,000 monthly impressions of B4 content on the B4 website and our social media platforms and +107.7% year on year

website traffic growth, uploading content to the B4 website is a great way to amplify your latest news.

42.3% 37.5%

Direct Organic il
Visits Discovery ' ETWEEN

7,710

LinkedIn

WEB SOCIAL

FRIDAY 13TH AUGUST - 11.00AM

+107.7% - __ 36,401

YOY Growth : Total Followers

700,442 PAGE VIEWS SINCE
20.2" +85K : NEW WEBSITE LAUNCHED

478 601

Social Monthly I Gtcing Bridges Butwoue Businsssss Facebook Instagram
& Referral Pageviews -
. . .

Building |y D So—

85,738 25,000

Monthly Pageviews - Average Monthly LinkedIn impressions

4,633 3 | | |- &9 35,000

Monthly Unique Visitors Average B4 Main Twitter impressions
NEWSLETTER
44,967 30,000

% %
Monthly Article & News Views 8,1 25 12 -8 11 -1 Average B4 News Twitter impressions
Subscribers Open Rate Click-Through Rate

small businesses” ...

Figures accurate as of Autumn 2021 *total of all Twitter accounts

>

“We have been working with B4 for the past ten years and B4 has undoubtedly helped us to develop our business model beyond our region and provide us with excellent exposure online. A truly trusted partner’

JAMES WHITE, JAMES WHITE SALES SUCCESS

B4-BUSINESS.COM | 5




s PAINTS A Tl

8,483 805,828

Photos Taken Total Views

With the number of events we've held over the
years and now with a fully functioning photo
studio, it’s no surprise that we've amassed
quite a library of photos over the years. With
free access to view and download the photos,
this is a valuable resource for many members
who use our professionally taken shots for
their own promotion. One of the unsung B4
Membership benefits.

www.flickr.com/photos/b4magazine/

flickr

-BUSINESS.COM | 6
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COACHING, DESIGH, SALES & MARKETING, SALES CONSULTANTS

Winning new clients in a ‘Covid
Challenged World'

Challenges in business are as certain as a future change in the British
Monarchy.

By: James White Sales Success [ Mon 16th Novernber 2020 & 1,273

COVID or not, looking to adapt and to keep our businesses growing is the sole mission of any entrepreneur who finds
themselves at the helm of their own business,

Rether than retrospectively moaning about what has gone wrong, wa've put two questions forward to our Leading Sales
and Marketing Experts to give you this concise resource with tips to enable your business to thrive in an economic
recession

We asked:

1. What is your top tip to any business looking te generate new leads in a cost-effective way?
2. What should they avoid doing when they look to follow up on new leads created? What are your big sales no no’s!

ARTICLE

Winning new clients in a ‘Covid
Challenged World’

VIEWS

1,273 2,783

Website Linkedin

B4 Members regularly work together to create
content and this was an excellent example.
Working with 10 B4 members, James White initially
recorded a webinar which was converted to video

and podcast.

Not only did the resulting article on the B4 website
receive excellent exposure as noted above, but
this was also a great opportunity for our members
to work together, build their relationships and
share their expertise at a time when they business

1,944

Twitter

community was thirsty for expert advice and

guidance.

YOU ARE HERE: HOME | ARTICLES | PEGPLE | COACHING | WINNING MEW CLIENTS IN A "COVID CHALLENGED WORLD'

James White - Sales Mentor, Trainer and
Founder of The Sales Success Academy

Become something to someone and not everything

GEnErang e ectively, kn wdr audie

[ O ar

wide audience, but this is :

Qwn your own space and become known for helping a certain group or indusiry to
solve a problem or achieve something. Share these SUCCESS S1omes in a numble way
and show yoursell to be a person of valua to your chosen marketplace and
oppartunities open upl

Don't try and sell straight away. You would not try and marry someone on the first
date (would you?) and so don't use th orneersation with a now lead te try and
athar person think ‘| rea
L genarally win busingss on the first
certainly lose it! Be interested in the other person, ask
great questions and |i with intent. Do this and your chances of & 2nd meeting and
aclual business increase sianificantly,

Sam Kandiyali - Director, Target

Do your research first. Why do yo

them. What are their critical succes

about your organisation | team [ service

wiall a8 urearthing some valuatle feadback, and highlighting pointe for gifferentis

im future lead gen, this exercise helps buld your existing clent relationships with the
oppartunity for organic growth too,

Use your gut instinet. Nine times out of ten you know when something faeals rght or
not. Don't waste time on new |eads thal, as you get to know them, you find aren't the
right fit for your arganisation, Have the cowrage to say no (but thank you) and move
on,

Sarah Wyatt - Co-Founder & Director, Juicy
Designs

Get the basics right before you create any customer communications. Make sure

HOE

= know what you stand for as a business: i you haven defined your values, and
therefore aen't canviying these visually and verbally, your customers will have to
fill in the gaos themselves and may be left with the wrong lasting impression of
you,
Know your Tanget audisnce: you can't, and wouldnt want to, market to everyons so
baing really specilic about who you want te attract is key 1o creating tailored,
relavant communications your prospects will actually want to engage with,
ko what you're Irying 1o achieve: having a clear purpose o your
communications will make it easier and quicker to know when you've hit the mark
with them = and will also give you a benchmark by which to measure their
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ESTIMATED VALUE OF WORK

£10K+

B4 Corner
~Umimiunity Wi
S WVOrking Tagerr
Carbon Coloyr oy, C9ether:

for Stagecoaciye o;f;fusi,re'}r“"; 3 =N As part of Stagecoach Oxfordshire’s Depot improvement
plan, Robert Betterton, Stagecoach’s Fleet Engineer needed a
local reputable firm to assist with the design and production
of new signage for depots in Oxford, Banbury and Witney. As
B4 members, Robert looked to the B4 community for support
and found Carbon Colour and Managing Director, Nigel Allen.

ol W SRR rovide n A Within days Nigel had visited Robert and provided a

competitive guote to design, produce and install signage
at the Oxford depot. Robert was so impressed with Carbon

o
SRy ¥

Colour’s service that he introduced Nigel to Clive Thomas
who looks after the Banbury and Witney depots so that Nigel
could provide a similar service for Clive. The result? A very
happy customer in Stagecoach and another great partnership
within the B4 community.

-BUSINESS.COWM




DY Bz ON-LINE CONIE

EREINGE

L HEADLINE
2O

cage at
Qur most anclusive sponsorship Fa

EVENT
e BUSINESS IN OXFORDSHIRE 2020
SPLONSORSH‘PS g Fights: 03020 - Spensored BY B4 accounts have 1 ancess of 20000
EVENT SPONSOR " ?

fodlawrers)
W OUR cnﬁrnﬁfi cosite & 859 FA9ES

nts & o the B -t ' DA
02020 - Feralpkinl
jints o wee : &
s
o Y D‘Iﬂ'ﬂf.'a{kﬂ | an exclubn@ I
oty

et
o e-enail oot nd
foT kg o
A P g Lo +3
rworking event. 5P
eronaorship at : ghowcnsa and mel -
P ggg=qr|j5|'-l‘¢ s laadind
QU

Py o ™ BE s ars and wel=i e
a Rights 10 wse tha R02020 =00
el ight® Lt
|l
whves & BGS %
3 aading pull L
rand 1o St alonssd
committing
L bralas That Yo arne o
damanstrates

- aryd R
eaeteing. markernd o s it and
achRrTing. Lt ot U
. i Iy i e arications
" rofile, gD Wik
o, 18
and privae gechor ofgar sl

ko
e aflerwards
y LaF a3l aniee uptc % montng
¢ it 10 OF o ofic -
= |‘||!f|. peuanth :
up
GEARING

[ 17 5265 7,189 5,723
i al SONET - -
S Website LinkedIn
ade BIORO
2, custorn made B Co
Ve y 1 T S o 1 R aG you sed
; SpOrEar G
foga N Yeu! F vl 35500
- d FIJF-i:D“ﬁ‘- 1 .A.II:'-. e &
ek P ace It AdvertEAn. FaTEE ’.'Jm L 1o S @vent -
: ficial iz anicaKions leadind L& 7L
Pigdia meniions a5 80 < n cor * it afverwards
Media ;ﬁ'nad""-" J':ll:r_l.l--:-lt.l . .n-_'lb‘ﬂ"—'aE"' pl—
g pnsf ¥ it ; B :
¢ Spon s, cushar 4
1g 0 e e 4
ghis b W : 5 and e
il fiootlrs
e on @

Twiter
oM THE DAY

FOR MORE {131
OR SEE

BIO is an annual live conference that B4 had organised and
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managed for 5 years prior to the pandemic. With June 2020’s
NT AT 020201 205 i G event cancelled as a physical event, we moved online and
pRESE T ng.'. i :nl L yan \.::\'{_\ﬂ'ﬂ 'Il‘:u:ﬂl

hosted 102 live talks over three days. This was a fantastic

oL you k¥ -

opportunity for the business community to come together at
GEARING UP_I_ e v <

¢ s rors g websike
- o g-mai footers
pons

a time when contact was at its lowest. The B4 team took a
SR huge amount of credit for adapting to an online conference
o o 20 B St on a, then, little known and untested platform. The results
((((( S were incredible in terms of on-line engagement, information
disseminated and the overall ‘feel good’ factor that BIO2020
generated.

B4-BUSINESS.COM



“These sentiments are exactly why we love being part of the B4 community.
Teamwork; relationships and collaborations developed over time;
#makingmemories and keeping connected”

WENDY BALL, HEAD OF EVENTS, ASHMOLEAN MUSEUM

“A great deal of thought goes into the work B4 carry
out for their members and it’s all done extremely well and
with a suitable level of humour and self deprecation.”

RICHARD DOREY, ENERGY SOLUTIONS OXFORDSHIRE

TESTIMONIALS

“I can't think of many other networks where you can contact senior leaders of
large organisations so easily and they respond! B4 has helped open doors for
us.... if I had gone through more traditional channels, this could have failed

or taken months and months. Good work B4”

ALEX SAYERS, DIRECTOR, DIGITAL MARKETING STRATEGIST, XIST2

“We are proud members of B4, a platform for a growing and diverse
community of members to connect, raise their profile, inspire, and be
inspired to become better businesses. Utilising B4 for Urban Element has
enabled us to showcase our work, build strong connections, and discover the
real true meaning of business.”

NATASHA ELLARD, MANAGING DIRECTOR, URBAN ELEMENT

“I'm a member and I love it - so for any business owners or professionals in
my network or contacts either locally or nationally that are not, but who are
curious, please contact B4 for more info!”

ROWAN WALLER, OWNER, WALLERS ESTATE AGENTS

“I would like to thank you personally, as well as the B4 team, for being not
just a bright spot in a challenging year but also a genuinely helpful, caring,
committed and passionate, blast of pragmatic optimism!”

STEPHEN SPENCER, CHIEF NAVIGATION OFFICER, STEPHEN SPENCER + ASSOCIATES

B4-BUSINESS.CO
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CLASSIC MEMBIERSRIIP

The lifeblood of business is connections and that's the fundamental role of B4...to build bridges between

businesses. But connections aren’t just made through events - both face to face and virtual in today’s
changing world - they are also made by telling stories, sharing expertise and providing information that
can help your business be seen by others, but also help other businesses learn, overcome challenges and
grow.

For over 15 years B4 has helped hundreds of our members to connect at high guality events and secure
excellent profile through a range of digital platforms. We invite you to join our growing community of
members to help your business connect, raise its profile and work with B4 members who can help to
mMake business more accessible, easier and fun. What helps us do that is that all of our members agree to
our 5 Point B4 Code (see page 17) which helps to make sure we're all on the same page.

For charities, social enterprises and other not for profit organisations, select our NEXUS rate to enjoy the
same benefits as our Members.

Membership Rate £495+VAT

NEXUS Rate £295+VAT

Includes seats for 2 named individuals
Additional seats available at £75+VAT per seat

Please see our B4 Rates brochure for more information about Membership Benefits, B4 Magazine, studio rates and more.

“B4 demonstrated its core expertise and values in spades during the pandemic and its new digital model offer unlimited value to members locally and beyond.”

STEPHEN SPENCER, STEPHEN SPENCER + ASSOCIATES

B4-BUSINESS.COM | 1
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EVENTS CONNECTIONS HUBS

Register for B4 Classic Events at stunning venues & Each B4 Member is assigned to a House containing B4 Hubs are themed groups that meet to discuss specific
meet B4 members whilst enjoying tours, speeches, fine members from other sectors & areas. Each seat holder subjects including Workplace Wellbeing, Sustainability,
wine & canapes. B4 Breakfasts and Lunches are held in will receive a digital introduction to a different House the Visitor Economy, Responsible Business and more.

superb venues, restaurants and Oxford colleges. every week so they can build their networks and make Run by Members for the Members, Hubs can be quarterly
great connections in their own time. virtual meetings or live get togethers, it's up to those
Separate fees apply for Breakfasts and Lunches. involved. Members can join Hubs that interest them and
if you'd like to lead a Hub, please do get in touch to find
out what’s involved.

NEWS VIDEO & PHOTOGRAPHY PROFILE

Not only do we follow our members on social media Up yvour digital content game with a promotional Members receive a company profile & individual profiles
(LinkedIn, Twitter and Instagram) but we also provide video recording in the B4 studio or perhaps a webinar for seat holders so they can build a library of content
them with the opportunity to post unlimited news to the discussion converted to video for you to share on your for other members and the wider business community
B4 website which we in turn share through B4’s social platforms. B4 can help members radically improve the to see. All Members also receive invaluable backlinks to
media channels. Members can also take space in B4’s quality of their digital output with the added benefit of their website and with the B4 website pulling in over
new digital magazine..why not feature on the cover? being able to amplify this content through B4'’s digital 5,000 page views a day, that's a valuable benefit in itself.

channels. Members also receive a weekly Members’ Newsletter
keeping them updated on community news.

B4-BUSINESS.COM | 12



SRV ERRIWANRINIVIM

Over 15 years, many of our members have benefited from an invisible ‘inside track’ of benefits and services. Some have asked for

introductions to other members, others have benefited from ad hoc special rates for services and many have asked us to do a ‘quick’ post on
our social platforms to help them promote some news, an event or a special offer.

Club Platinum provides these benefits and more to help you get the very best out of B4 to help make your business life a little bit easier.
Think of Club Platinum as an extension of your team, a pair of eyes and ears that can help you navigate the often (especially since COVID)
stormy waters of business and benefit from over 15 years of experience that we have accumulated since B4 was launched in 2006.

We've invited an initial group of over 100 B4 Members into Club Platinum who can also introduce their trusted contacts to join them, in fact
.. 1t’s the only way in! There is no cost for Club Platinum membership - B4 members are invited to join at B4's discretion. The number of
INnvitations per organisation varies but, if you would like additional memberships, these are available as per the information below.

Criteria B4 invite B4 Members to join Club Platinum at their discretion but, essentially, we invite Members that have clearly
demonstrated their support for B4 over a sustained period and it’s therefore one way we can say thank you for that support.
A number of Club Platinum benefits can be enjoyed by the individual but some can benefit the company that individual
works for such as preferential rates for B4 Magazine and studio shoots. Please see full benefits listed on page 15-16.

Recommend Club Platinum members can recommend colleagues to join but an additional charge of £495+VAT will be made for
colleagues. When recommending an individual outside of B4, a charge of £990+VAT will be made for their company to join
B4 as a Classic Member and one individual to join Club Platinum.

PLATINUM

Please see our B4 Rates brochure for more information about Membership Benefits, B4 Magazine, studio rates and more.

“The team at B4 seem to know everyone in Oxfordshire! They never fail to put you in contact with the right person. It’s the individual service that really makes the difference to build our network.”

ELAINE MCKECHNIE, BUSINESS DEVELOPMENT DIRECTOR, OXFORD INNOVATION

B4-BUSINESS.COM | 13
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EVENTS

Priority access and discounted rates to
B4 Events. Exclusive access to B4 Club
Platinum Dinners.

Also receive invites from other B4
members to their events.

INTRODUCE
YOUR NETWORKS

Entry to Club Platinum is only through
existing Club Platinum Members so they
can help us to maintain the quality and
integrity of our community:.

CLUB PLATINUM BENEFITS

The following benefits can be enjoyed by the Club Platinum Member only

INTRODUCTIONS

We can introduce you to anyone else in
Club Platinum and introduce you to other
Club Platinum members looking for your
services or products. We can also help
you to find another Member who can
help you solve a particular problem or

challenge you are having in your business.

SUPPORT

Each Club Platinum Member can invite
one up and coming business to join B4
as a Classic Member at no additional
charge.”

OFFERS

Offer* and receive regular offers from
other Club Platinum Members via regular
Club Platinum communications.

*This is a benefit for the Members’
company also as any offer made to
other Club Platinum Members will be a
Company not Individual offer.

A PROBLEM SHARED

Regular opportunities for Club Platinum
members to share their challenges and
opportunities with other memlbers on
line.

A NETWORK OF
WORKING SPACES

Free access to the B4 Meeting Room for
a change of location, a meeting or even
your own webinar. We're also growing
the number of B4 working spaces in the
B4 community to offer you some great
venues at preferential rates.

REGULAR UPDATES

Receive the Club Platinum Member
Newsletter including offers, events and
advanced notice about who will be joining
Club Platinum discussions PLUS prompts
to get in touch with other Members.

*subject to approval by B4

B4-BUSINESS.COWM



CLUB PLATINUM BENERFITS

The following benefits can be enjoyed by all seat holders who are colleagues of the Club Platinum Member

PROFILE

Priority booking access and discounted rates to
feature in B4 Magazine.

VIDEO & PHOTOGRAPHY

Priority booking opportunities to book Promotional Studio
Videos, Branded Webinars and Photo Shoots at discounted
rates.

NEWS

We upload and promote your news, events and offers
through the B4 website and social media channels.

RECOMMEND

Send B4 your testimonials / recommendations for any other
B4 Members and we’ll post on the B4 website and through
our social media channels.

B 4 -
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THE & POINT B4 CODIE

All B4 Members have signed our 5 Point B4 Code and agree as follows that they...

1a

CINF NN

Understand that sharing, collaborating and supporting each other will always
outweigh the hard sell.

Make contact with each other in a courteous manner, never spam & are
encouraged to respond politely, even if it's to say ‘thanks, but no thanks'’.

Can upload as much content as they want to the B4 site but understand not
to exploit this opportunity.

Can reinforce the integrity of the B4 community by introducing new
membpers that they themselves know and trust.

Recognise that B4 has built a community over 15 years and that upholding
the B4 Code is fundamental if B4 is to continue to function effectively for its
mempers.

-

aaaaaaaa
..........

v

i

“An amazing business supporting a professional group of people with great insights within a supportive, inclusive and progressive atmosphere!”

MEGAN CARTER, HEAD OF HR, BLENHEIM PALACE

B4-BUSINESS.COM | 17



DWILL DAYS

Goodwill Days provide our members with the chance to visit the B4 Studios for the following opportunities, with

the compliments of the B4 team:

j]n RECORD A B4 MEMBER TESTIMONIAL

It’s nice to say ‘well done’ or ‘thank you’ for a job well done so use this opportunity to thank another B4

member for something special they've done to help you.

OPEN TO: All B4 Members

Zn STUDENT MEDIA TRAINING

An opportunity for 4 students to learn the fundamentals of speaking in front of a camera in the presence
of the experienced B4 crew who will provide excellent advice to ensure you leave the B4 studio with more

confidence and less nerves!

OPEN TO: Students only (where necessary accompanied by an adult representative)

NEXUS PROMOTIONAL VIDEOS

Benefit from the expertise of the B4 crew and record a 30 second promotional video to use in your

marketing and promotional activity.

OPEN TO: NEXUS members only

“B4 has provided us with an excellent platform to promote the responsible business agenda to Oxfordshire companies.”

FRANK NIGRIELLO, DIRECTOR OF CORPORATE AFFAIRS, UNIPART GROUP

B4-BUSINESS.COM | 18




SPONSORSHIP & SALES QUERIES

Richard Rosser, CEO
richard@b4-business.com

CREATIVE & DESIGN

Keith Simpson, Senior Designer
keith@b4-business.com

CONTACTS

INVESTMENT QUERIES

Colin Rosser, Chairman
colin@b4-business.com

VIDEOGRAPHY & PHOTOGRAPHY

Rob Scotcher, Videography, Photography & Designer
rob@b4-business.com

PRODUCTION, COPY & EVENT QUERIES

Lorna Waterfield, Production Manager
lorna@b4-business.com

STRATEGY

Edward Rosser, Adviser
ed@b4-business.com

B4-BUSINESS.
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http://oxfordcreative.agency

